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xelmZRvanelis sqesis adgili mcire 

da saSualo biznesis warmatebulobis 

faqtorebis analizSi

Teona abulaZe
stu-s doqtoranti

reziume

amocana, romlis gadaWrac saSualo bi-
znesis warmatebulobis problemis kvlevis 
farglebSi warmoadgens interesis sagans, 
es aris xelmZRvanelis  sqesis gavlena biz-
nesis warmatebaze. naSromSi gaangariSebu-
lia warmatebulobis saSualo maCveneblebi 
„mamakacebisa“ da „qalebis“ sawarmoebisTvis, 
xolo Semdgom, saSualoTa sxvaobis arsebo-
bis Sesaxeb hipoTezis Semowmebis meSveobiT 
gansazRvrulia gansxvavebis mniSvneloba. 
naSromSi daxasiaTebulia xelmZRvanelis 
pirovneba. biznesis warmarTvisas gen-

derul gansxvavebebze saubris dros gam-

oyofilia  zogierTi Taviseburebebi, rom-

lebic specifikuria mamakacis an qalis 

mier marTuli biznesisaTvis. gakeTebulia 

daskvnebi. 

sakvanZo sityvebi: biznesi, warmatebu-

lobis faqtorebi, rentabelobis maCvenebe-

li, albaToba, mewarmeoba.

ZiriTadi teqsti

biznesis wamatebulobaze moqmed erT-

erT mniSvnelovan sakiTxs SeiZleba miva-

kuTvnoT  xelmZRvanelis  sqesis gavlena. 

naSromSi gaviagariSeT warmatebulobis 

saSualo maCveneblebi „mamakacebisa“ da 

„qalebis“ sawarmoebisTvis, xolo Semdgom, 

saSualoTa sxvaobis arsebobis Sesaxeb 

hipoTezis Semowmebis meSveobiT ganvsaz-

RvreT gansxvavebis mniSvneloba. rentabe-

lobis maCveneblisTvis miviReT Semdegi Se-

degebi:  sul, ganxilul SerCevaSi qalebi 

xelmZRvaneloben 26 sawarmos, rac Seadgens 

saerTo raodenobis daaxloebiT 5,2 %-s. cx-

rilSi 1. vxedavT mamakaci xelmZRvanelebis 

wilis ganawilebas saqmianobis sferoebis 

mixedviT. sawarmoTa 95 %-ze mets xelmZ-

Rvaneloben mamakacebi Semdeg sferoebSi: 

„samrewvelo daniSnulebis saqonliT sabi-

Tumo vaWroba“ (98 %), „samrewvelo warmoeba 

da manqanaTmSenebloba“ (96,8 %), „mSeneblo-

ba“, „sasargeblo wiaRiseulis mopoveba, da-

muSaveba da realizacia“, „uZravi qonebis 

gaqiraveba“ da „kvebis mrewveloba (100-100 

%). sawarmoTa 80-95 %-s xelmZRvaneloben 

mamakacebi Semdeg sferoebSi: „samomxmare-

blo saqonliT sabiTumo vaWroba“ (87,1 %), 

„samSeneblo masalebis warmoeba“ (80 %) da 

„samomxmareblo saqonlis warmoeba (87,5 %). 

mamakaci xelmZRvanelebis yvelaze naklebi 

wili SeiniSneba sferoebSi: „samomxmareb-

lo saqonliT sacalo vaWroba“ (71,4  %) da 

„finansuri momsaxurebebi“ (60 %). mTlia-

nobaSi, xelmZRvanelebis ganawileba sqesis 

mixedviT eqvemdebareba gonivrul axsnas da 

jdeba sazogadoebriv stereotipebSi.

 Tumca, arsebobs Tu ara kavSiri di-

reqtoris sqessa da biznesis warmatebulo-

bas Soris? am kiTxvaze pasuxis gasacemad 

gaviangariSeT warmatebulobis saSualo 

maCveneblebi „mamakacebisa“ da „qalebis“ 

sawarmoebisTvis, xolo Semdgom, saSualo-

Ta sxvaobis arsebobis Sesaxeb hipoTezis 

Semowmebis meSveobiT ganisazRvra gansx-

vavebis mniSvneloba.

rentabelobis maCveneblisTvis miviReT 

Semdegi Sedegebi: saSualo maCvenebeli ma-

makacebisTvis 2,9 % (saSualoze dabali yve-

la maCveneblis mixedviT), qalebisTvis 4,1 

%-ia. 

(1) formulas, romelic gamoiyeneba 

sawarmoebis warmatebulobaze sqesis gav-

lenis Sefaseblad, hipoTeza saSualo 

maCveneblebis  sxvaobis arsebiTobis Sesax-

eb, aqvs Semdegi saxe:
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(1) formuliT gaangariSebuli Z-is faq-
tobrivi mniSvneloba 1, 385-is toli iqne-

ba. mas Seesabameba  mniSvnelovnobis done 

8,3 %. amrigad, 91,7  % albaTobiT SegviZlia 

vamtkicoT, rom SemTxveviTi ar aris qa-

lebis mier marTuli sawarmoebis maRali 

rentabeloba.

sargeblis namatis tempis maCveneblisT-

vis Sedegebi aseve arasasurvelia mamaka-

ci xelmZRvanelebisTvis: namatis saSualo 

tempma maTTan Seadgina 35,5 %, maSin roca 

qalebTan igive maCvenebeli ufro maRali 

aRmoCnda - 38,8 %. gaviangariSoT amave for-

muliT, ris Sedegadac miviRebT, rom Z=0,34, 
xolo saSualo maCveneblebSi gansxvaveba-

Ta araSemTxveviTobis albaToba Seadgens 

63 %-s. rogorc ar unda iyos, imis albaToba, 

rom xelmZRvanelis muSaobas saSualo biz-

nesis sawarmoebSi qalebi mamakacebze ukeT 

arTmeven Tavs, sakmaod maRalia (nax.2).

(1)

miuxedavad amisa, imgvari tipis praqtiku-
li rekomendaciebis SemuSaveba, rogoricaa: 
„biznesis warmatebulobis asamaRleblad 
saWiroa qali-xelmZRvanlis daqiraveba“, - 
naadrevia. saqme is gaxlavT, rom savsebiT 
dasaSvebia, rom es gansxvavebebi gamowveu-

nax. 2. warmatebulobis maCvenebelTa Tanafardoba 
qalebisa da mamakacebis mier marTul firmebSi

li iyos imiT, rom qalebs iwveven ufro 
warmatebuli sawarmoebi, xolo krizisul 
situaciebSi mmarTvelobis sadaveebi ga-

daecemaT mamakacebs. garda amisa, aucilebe-

lia Semowmdes, xom ar moxda ise, rom Tavad 
dargebi, sadac metia qali-xelmZRvanelebi, 
ufro momgebiani da swrafad mzardia? aseT 
SemTxvevaSi SeiZleba gamovides, rom „adg-
ils alamazebs“ mSvenieri sqesis warmomad-
geneli. imavdroulad, miRebuli Sedegi Sei-
Zleba niSnavdes, rom Zalze mniSnelovania 
aRniSnuli problemis ufro safuZvlianad 
Seswavla momavalSi.

xelmZRvaneli pirovneba. uamravi naS-

romi aqvs daTmobili biznesis warmateb-

ulobaze xelmZRvanlis gavlenis kvlevas. 

es naSromebi ZiriTadad  dasavleTis ekon-

omistebis kvlevebzea dafuZnebuli. maT 

warmodgenili aqvT sawarmoebis warmatebu-

lobaze xelmZRvanelis sqesis, xelmZRvane-

lobis stilis gavlenis  (d. reitci, C. uelSi, 
m. henreqsoni, f. uelteri, d. smolboni), xe-

lmZRvanelebis ganaTlebisa da saqmianobis 

mocemul sferoSi (r. aidisi) gamocdilebis 

gavlenis analizi. am naSromTa nawili moi-

cavs mcire da saSualo  biznesis analizs.

xelmZRvanelis  pirovnuli Tvisebebi 

sakmaod mniSvnelovan gavlenas axdens  mis 

mier pirovnuli warmatebis miRwevze (Sesa-

bamisad misi biznesis warmatebaze), gaacnia 

istoriuli ganpirobebuloba da sworad 

da nominalurad aRiqmeba biznesgaremo-

sa da sazogadoebis mier, rogorc waru-

mateblobis an warmatebis niSnebi, riTac 

mniSvnelovan gavlenas axdens biznesis 

warmatebulobaze. 

istoriulad ise Camoyalibda, rom me-

warmeobiT ufro xSirad dakavebuli arian 

mamakacebi (ganviTarebul qveynebSi izrde-

ba yovelwliurad, biznesis mflobel qal-

Ta wili), biznesgaremoSi maTi aRqma ufro 

seriozulia, ris gamoc mamakacebi Sedare-

biT aqtiurad erTvebian  biznes urTierTo-

baSi partniorebTan. SeiZleba iTqvas, rom  

es warmoadgens biznesis maRali warmateb-

ulobis faqtors.

biznesis warmarTvis genderul gansx-

vavebaze saubrisas SeiZleba gamovyoT 
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zogierTi Taviseburebebi, romlebic axa-

siaTebT qalis an mamakacis mier marTul 

bizness. kvlevebma gviCvenes, rom (r. aidisi, 

d. reitci, e. Svarci, m. henreqsoni), mamakace-

bi qalebTan SedarebiT met dros atareben 

samuSao adgilze. es faqti  maTi biznesis 

met warmatebulobaze metyvelebs. mamakac-

Ta mier marTuli sawarmoebi ufro msxvil-

ia, vidre qalTa mier Seqmnili. es vlindeba 

biznesis warmarTvis SerCeul organizaci-

ul-samarTlebriv formaSi: qalebi ufro 

xSirad kerZo samewarmeo struqturebs 

qmnian, mamakacebi ki-korporaciul organi-

zaciebs xelmZRvaneloben. es aisaxeba brun-

vis donezec - qal xelmZRvanelTa pirobeb-

Si es monacemi ufro dabalia. 

aRsaniSnavia, agreTve rom xelmZRvanel 

mamakacebs sakuTari sawarmos saqmianobis 

sferoSi xelmZRvanelobis da  muSaobis meti 

gamocdileba aqvT. cxadia, xelmZRvanelis 

gamocdileba biznesis maRali warmatebu-

lobis sawindaria, rac adasturebs  mamak-

acTa sawarmoebis met warmatebulobas.

meore mniSvnelovani faqtori aris xe-

lmZRvanelis molodinebi qveynis ekono-

mikis perspeqtivebTan da biznesis Semdgom 

ganviTarebasTan mimarTebiT. saidumlos ar 

warmoadgens, rom qalebi SedarebiT emoci-

urad aRiqvamen movlenebs, rac uaryofiTd 

aisaxeba maT molodinebze sakuTar biznes-

Tan mimarTebiT. qalebis mier ufro nega-

tiurad fasdeba Tundac umniSvnelo arasa-

surveli movlenebi, vidre mamakacebis mier. 

amitom maTi molodinebi biznesis momaval-

Tan dakavSirebiT arasasurveli aRmoCndeba 

xolme mamakacebTan SedarebiT. molodine-

bi, rogorc cnobilia, xSirad marTldeba 

xolme.

Tumca, qalTa marTvis modelSi aris 

pozitiuri Taviseburebebi. rogorc aqsio-

ma, qalebi yuradRebiani arian detalebis 

mimarT, rac SesaZleblobas aZlevs ukeTe-

sad gaerkvnen situaciebSi, gaakeTon swori 

gaTvlebi. saintereso Taviseburebaa is 

faqtic, rom xelmZRvaneli qalebikacebTan 

SedarebiT nakleb TanamSromels qiraoben. 

es danaxarjebis ekonomias iwvevs da sawar-

mos warmatebulobis maCveneblebze dadeb-

iTad aisaxeba.

daskvna

kvlevaTa analizma saSualeba mogv-

ca gagvekeTebina daskvnebi, Tu rogoria 

xelmZRvaneli pirovnebis gavlena missave 

biznesze. rasakvirvelia, arsebobs zogi-

erTi erovnuli Taviseburebebi, romlebic 

axasiaTebs rogorc Tavad xelmZRvanelis 

pirovnebas, aseve xelmZRvanelobis stils. 

Tumca, arsebobs maxasiaTeblebi, romlebic 

ucvlelia erovnulobis mixedviT, isini ka-

vSirSia adamianis bunebasTan, mentalur da 

fizikur genderul TaviseburebebTan.   
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The place of the head’s gender in the analysis of small and medium business success factors

Natia Abutidze, PhD student

Georgian Technical University

Summary

The task, which is to be solved within the scope of the research of the problem of the success 
of the average business, is the subject of interest, which is the influence of the gender of the head on 
the success of the business. The paper calculates the average indicators of success for “men’s” and 
“women’s” enterprises, and further, by checking the hypothesis about the existence of a difference in 
averages, the significance of the difference is determined.

The work describes the personality of the head. When talking about gender differences in 
running a business, there are some features that are specific to a business run by a man or a woman. 
Conclusions are made.

Key words: business, success factors, rate of profitability, probability, entrepreneurship.
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